
Hard Work Never Tasted So Sweet



This presentation (the “Presentation”) of Soulful Ingredients (the “Corporation”) is strictly 

confidential and shall not be copied, published, distributed or transmitted without the 

prior written consent of Omar Kiani, Chief Executive Officer. Nothing contained herein 

shall form the basis of any  contract or commitment whatsoever. The Corporation reserves 

the right in its sole  discretion to reject any subscription in whole or in part. There is no 

public market for the release of  the Shares and such securities will be subject to 

restrictions under legislation that will vary depending  upon the relevant jurisdiction.

Investors must have the financial capacity and willingness to accept the high risks and 

lack of liquidity  inherent in investments that will not be transferable except in very limited

circumstances.

In making an investment decision, prospective investors must rely on their own due 

diligence  examination of the Corporation and the terms of the offering, including the 

merits and risks involved.  Prospective investors should not construe the contents of this 

investor presentation as legal, tax,  investment or accounting advice by the Corporation 

or any of its directors, officers, shareholders,  employees, advisors or agents, including, 

without limitation, any agents for the offering. This investor  presentation does not take into 

account the particular investment objectives or financial circumstances  of any specific 

party who may receive it. Each party who reviews this investor presentation must make its 

own independent assessment of the Corporation after making such investigations and  

each prospective investor is strongly urged to consult with its own advisors with respect to 

legal,  tax, regulatory, financial and accounting matters, including the merits and the risks 

involved of any investment in the Corporation. In particular, any estimates or projections 

or opinions contained herein  necessarily involve significant elements of subjective 

judgment, analysis and assumption and each  recipient should satisfy itself in relation to 

such matters. Achievement of the Corporation’s business plan involved significant risk. 

Certain information included  in this Presentation, including any information as to future 

financial results; share value; or operating  performance and other statements that 

express expectations or estimates of future performance,  constitute ‘forward-looking 

statements’. 

For example, statements about expected timelines for  completing financings, 

finalizing license applications or Lease Acquisition Health Canada, acquiring 

land, finalizing  collaborations and contractual arrangements, market growth 

and size, the Corporation’s strategies and  objectives, future revenues, EBITDA 

and profits, expected timing and receipt of necessary government  licensing, 

forecast number of product lines and sales, expected timing for completion of 

construction,  planned partnerships and commencement of operations are all 

forward-looking statements. Forward- looking statements are necessarily based 

upon a number of estimates and assumptions that, while  considered 

reasonable by management of the Corporation, are inherently subject to 

significant  business, economic and competitive uncertainties and 

contingencies. Forward-looking statements  involve known and unknown risks, 

uncertainties and other factors that may cause actual financial  results, 

performance or achievements to be materially different from the estimated 

future results,  performance or achievements expressed or implied by those 

forward-looking statements and the  forward-looking statements are not 

guarantees of future performance. Expected as required by law,  the 

Corporation disclaims any obligation to update or revise any forward-looking 

statements, whether  as a result of new information, events or otherwise. 

Readers are cautioned not to put undue reliance  on these forward-looking 

statements. The focus of the Corporation’s business is the growing  the Wellness 

and Lifestyle industry.

Certain information contained in this investor presentation has been prepared 
by or derived from third-party sources. This investor presentation has not been 
independently verified and the information  contained within may be subject to 
updating, revision, verification and further amendment. The information 
contained herein has been prepared in good faith. 

Disclaimer YOU MUST READ THE FOLLOWING BEFORE CONTINUING



Last ing Impressions

OUR VISION - is to create a window 

into everything we create to show you how 

we vertically integrate into the hospitality 

industry to support and grow unique 

opportunities. We leverage our team as we 

diversify into the marketplace together.  

We created a faster way to certainty by 

building a blueprint for the future.

OUR MISSION – is to utilize our 

experience, to create an integrated 

ecosystem that yields attractive profit 

margins, efficient operations and long-term 

sustainability.   

OUR CORE VALUES

DEVELOPMENT

We create the 

environment to 

breed success

MARKETING

Our focus is on the 

transfer of 

knowledge, 

awareness and 

improvement

TECHNOLOGY

We transform

innovative  ideas into 

superb results

EXPERTS

We partner with

subject matter experts

to create the ultimate

experience.

LOGISTICS
Our industry leading  

practices ensures  
accessibility to the

delivery of our
products & 

services

WEALTH 

MANAGEMENT

We have created

sustainable and 

scalable models
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Hive Hospitality is a group of passionate foodies, 

nutritionists and creative entrepreneurs that 

serve to empower a better lifestyle through 

culinary creations.  We offer diverse flavours 

and options tailored around cultural 

collaborations.  Each ingredient is carefully 

selected to provide nourishment to the mind, 

body and soul.

We believe in taking care of people.
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Consumers are increasingly aware of what they consume and are 

seeking healthier options while supporting local vendors.  With new 

government strategies advocating a “healthy choice,” the demand 

for health and wellness products and ingredients is increasing.

•The Canadian Health & Wellness market increased by US$3.4 

billion from 2013 (US $14.9 billion) to 2019 (US$18.3 billion)

•Market size expected to reach US$20.6 billion by 2022

•Demand will continue to grow as consumers increasingly 

choose the healthiest option available

HOSPITALITY, WELLNESS 

& LIFESTYLE MARKET
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Online Ordering

Strategic Locations

Loyalty Program

Franchise Expansion

OUR SECRET SAUCE
Leading Edge Innovations

Hive Hospitality is focused on reducing costs, 

improving nutrition quality, and increasing 

efficiencies through a  vertically integrated 

business model.

Turnkey Operation 

Revenue Diversification
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Making healthy choices never tasted so good.  Our 

diverse team represents skilled, experienced and 

attentive individuals that pride themselves on their 

ability to deliver.  With our enormous product 

selection and educational framework, we promote, 

encourage and support overall healthy living.  Each 

member of our team brings unique talents to the 

table, so you can indulge in our expansive creations 

while stimulating your taste buds and allowing the 
food to speak for itself.

“Crafting everything we love into 
food, we are Hive Hospitality.”
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•CONVENIENCE

•AFFORDABLE

•MENU SELECTION

•SUPER FOOD INGREDIENTS

•ONLINE ORDERING

•ACCESSIBILITY

FOOD & BEVERAGE
We offer a wide range of healthy food and 

beverage selections.  Our pickup and 

delivery options provide convenience for 

today’s busy lifestyle.
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CATERING
We provide catering options for all occasions.  

Our menus feature local and sustainable 

ingredients that are available for drop-off or 

pickup

•OPTIONS FOR ALL OCCASIONS

•CUSTOM OPTIONS AVAILABLE

•CORPORATE MARKET

•LARGE ORDER SIZES 

•PRE ORDER
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MEAL PLANNING

Our all-encompassing meal plan options are 

perfect for any busy individual needing a meal 

prep alternative.  With flexible plans and 

scheduled pickup/delivery, customers can choose 

the package that works for them.

•PERSONAL MACRO ASSESSMENT

•CUSTOM TAILORED PLANS

•ACCESSIBILITY

•PREPAID PACKAGES

•REOCCURING REVENUE
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GROCERIES

We have partnered with local farmers to bring the 

freshest ingredients to our customers.  Conveniently 

packaged and delivery options, our clientele have 

access to quality produce.

•LOCALLY SOURCED

•ORGANIC INGREDIENTS

•AVALIABLE IN STORE OR DELIVERY 

•VALUE ADDED SERVICE

•DIVERSE TARGET MARKET
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RETAIL PRODUCTS
We offer products that culinary professionals need 

to create their dishes and equipment that 

commercial kitchens need to support production.

We also off a wide variety of supplements that pair 

with our healthy meals to support our client’s 

goals.

•PRODUCT SELECTION & INFORMATION

•CURB SIDE PICKUP

• INSTORE OR ONLINE SHOPPING

•NATIONAL SHIPPING

•CENTRALIZED WAREHOUSE

•COMPETIVE PRICING AND ACCESSABILITY
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GHOST KITCHEN

Our Hive Ghost Kitchen offers a commercial space 

optimized for takeout and delivery. We want 

restaurants owners and their staff to focus on the 

quality and their presentation of their menu.

•LOCALLY SOURCED

•ORGANIC INGREDIENTS

•AVAILABLE IN STORE OR DELIVERY

•CURB SIDE PICKUP 

•VALUE ADDED SERVICE

•DIVERSE TARGET MARKET
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Nourishing the 
Mind Body & Soul

Our food is delivered with signature warmth 

and hospitality. You can dine in, schedule 

a pick-up or request a delivery right to your 

door.  From grocery delivery, meal 

planning or catering, we commit our 

passions to the community.  Let us translate 

our ingredients into delicious and distinctive 

creations for any moment and occasion.
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FRANCHISE MODEL
We will be expanding out the company through an 

attractive franchise model.  Our strong location 

Performa provides solid profits for both Franchisee 

and the Franchise. Our model provides a support 

structure, products, a diverse team and strives to unify 

locations instead of competing with each other.

•COST OF CONSTRUCTION: $200,000

•SALE PRICE: $350,000

•LOCATION SALE PROFIT: $60,000

•FRANCHISE LOCATION STARTUP FEE: $30,000

•ROYALTY: 4% Gross Revenue

•CORPORATE SUPPLIES: All Franchise Locations 

Purchase Corporate Supplies
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SUPPORTING SUCCESS

Our community outreach and social media team 

support local businesses.  We continuously grow our 

brand awareness by promoting and supporting local. 

•MANAGED SOCIAL MEDIA CAMPAIGNS

• INSTORE MARKETING TEAM

•BRAND AMBASSADORS

•COMMUNITY BUILDING & EVENTS

•ONLINE REVENUES GO TO CLOSEST LOCATION
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NATIONAL EXPANSION 

Opportunities for significant growth 

through our franchise model.

STRATEGIC POSITION

Superior quality products,  dynamic 

team and solid execution.

CAPITALIZE ON GROWTH 

PROVEN RESULTS

Proven profit model to take advantage 

of the growing demand in the 

marketplace.
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G E T  C O N N E C T E D

It is not every day that you get to work with amazing people like 

ours in a culture that breeds success.  Our passionate team is 

determined to deliver innovative ideas by creating an 

environment for like-minded individuals to grow and succeed.  

We empower communications, transparency and growth.  

“The solutions we create today 
can change the world tomorrow.”
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Contact Us:

Hive_City

HiveCity.ca

Info@HiveCity.ca

1 855 844 8301

Hive City


